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®EJEPAJIBHOE I'OCYJAPCTBEHHOE BIOJJ)KETHOE OEPA30OBATEJILHOE

YYPEKJIEHHUE BBICHIEI'O OBPA3OBAHUA
«YEJSABUHCKHAM TOCYJAPCTBEHHBI HHCTUTYT KYJbTYPbI»
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@OH/1 OLIEHOYHBIX CPEACTB MO AUCHUILINHE «VITHOCTpaHHBIN S3bIK» COCTABIIEH B COOT-
BeTcTBUU ¢ TpeboBanusmMu @PI'OCBO no nanpasnenuto noarotroku 54.03.02 /lexopaTtuBHo-
MIPUKJIATHOE UCKYCCTBO U HAPOJHBIE TPOMBICIIBI

ABtop-coctaButens: E. O. AxynuHu4eBa, mpemnofaBaTellb Kadeapsl JIMTEPATYPHI,
PYCCKOTO M HHOCTPAHHBIX SI3bIKOB.

@OHJ| OLICHOYHBIX CPEACTB MO AUCHUIUIMHE «/HOCTpaHHBIA fA3BIK» KaK COCTaBHAs
yactb OIIOII Ha 3acenanuu coBera ¢akylnbreTa JEeKOPATUBHO-TIPUKIIAJHOTO TBOPUYECTBA pe-
KOMEH/I0BaH K PaCCMOTPEHUIO 3KCIEPTHONU KoMuccue, mporokoi Ne 7 ot 19.04.2023.

Okcneptu3a nmpoBeaena 15.05.2023, akr Ne 2023/ 11T AC

@OHJ| OLICHOYHBIX CPEACTB MO JUCHUIUIMHE «/HOCTpaHHBIA A3BIK» KaK COCTaBHAs
yactb OIIOII yTBepkIeHa Ha 3acejaHUM YUYEHOro COBETa MHCTUTYyTa MPOTOKOA Ne 8 ot
29.05.2023.

Cpok neiicTBusi oHIa OIEHOYHBIX CPEJCTB MO AUCHUIUIMHE «MHOCTpaHHBIM S3BIK»
MIPOJIJIEH HA 3aceJlaHuK Y YEHOTO COBETa MHCTUTYTA!

YueOHbIii rojg Ne npoTokoJia, 1aTa yTBepKIAeHHUS
2024/25 [Tpotokon Ne 11 ot 27.05.2024
2025/26 [Tpotokois Ne 8 ot 26.05.2025
2026/27 ITporoxos Ne 10 ot 25.05.2026
2027/28




1. COCTABHBIE YACTH ®OHJIA OLIEHOYHBIX CPEJICTB MO JUCHUILINHE
®onx oneHoUHBIX cpenacTs (nanee — ®OC) mpencrapieH:

— ®OC B coctae pabouell IporpaMMbl JUCIUILINHBI,

— KOMIUIEKTOM AaTTeCTAI[MOHHBIX MEeJIarorn4ecKuX H3MEPHUTENbHbIX MaTepuaioB B
(dbopMe TECTOBBIX 3aJaHUii;

—MaTepuaiamMi, HEOOXOAMMBIMU [UIsl OLICHKHM YMEHMH U BIaJeHUU (IIPaKTUKO-
OpUEHTUPOBAHHBIC 3a/IaHUS, HCIIOJb3yeMbIe B MEPHOJ MPOBEACHHS MPOMEKYTOYHOU arTe-
CTallUu).

2. ®OC B COCTABE PABOYEM ITPOT'PAMMBI U CIIUTLINHBI

®dOC B coorBercTBum C Ilonoxxennem «O mopsake pa3pabOTKH U YTBEPIKICHHH OC-
HOBHBIX MPO(ECCHOHATBLHBIX 00pa30BaTeNbHBIX MPOrpaMM — IMporpamMMm OakanaBpuara, Crie-
[IAAJTUTETA U MAarucTparypb» (yTB. Y4eHbIM coBeTOM, MpoToko Ne 7 ot 22.04.2019, nmpukas
83-n1 ot 24.04.2019) BXOmUT B cocTaB pabodvel MporpaMmbl TUCHUILUIMHBI (pazaen Ne 6) u
BKJIIOUYAET CIEAYIOUINE MYHKThI U MOAMYHKTHI:

6. @oHJ OLEHOYHBIX CPEACTB /IS NMPOBEAEHHS MPOMEXKYTOUHOI AaTTeCTANMU
o0yyaromuxcs Mo JUCIUIIHHE.

6.1. IlepeueHb KOMIETCHIIMN C YKa3aHHEM JTarnoB WX (OpMHUpPOBaHUS B IpoIecce
ocBoeHus1 00pa3oBaTenbHO mporpammsl. Tabnuma 6, 7.
6.2. Onucanue mokaszaTelield 1 KpUTEPUEB OLICHUBAHUS KOMIIETEHIIUN Ha Pa3IMUHbIX
sTanax ux popMupoBaHUs, ONUCAHKE LITKAJT OLEHUBAHUSI.
6.2.1. Iloxazamenu u Kpumepuu OYyeHUBAHUSI KOMNEMEHYUL HA PA3TUYHBIX dMANax
ux popmuposanus Tadbnuis 8, 9.
6.2.2. Onucanue wkan oyeHu8aHus..
6.2.2.1. Onucanue uIKanabl OICHUBAHHUS OTBETa HAa JK3aMeHe (3auere) (MmsITH-
OaympHas cucreMa). Tabmmma 10.
6.2.2.2. Onucanue mKansl oreHuBanug Taommma 11.

6.3. TumoBbie KOHTPOJILHBIC 3a/IaHUS UM MHBIC MaTepUaIbl, HEOOXOIUMBIC JIJIS OIICH-
KM 3HaHUW, YMEHUHN U BIAJCHUM, XapaKTePU3YIOIINX 3Talbl ((OPMUPOBAHUS KOMIIETCHIIUN B
nporiecce OCBOCHHUST 00pa3oBaTENILHON MPOTPAMMBI.

6.3.1. Mamepuanwi 015 noocomosxu k skzamerny. Tabmuna 12, 13.
6.3.2. Tembl u MemoOuuecKkue ykazanus no no02omosKe pegepamos, scce u meopue-
CKUX 3A0anutl o OUCYUNIUHe.
6.3.3. Memoouueckue ykazanus no 6bINOJIHEHUIO0 KYPCOBOU pabomul.
6.3.4. Tunosvie 3a0anus 051 NpogedeHUs MeKyuwe20 KOHMPOJisl GoOPMUPOBAHUS KOM-
nemeHyu.
6.3.4.1. Ilnanbl ceMUHApPCKUX 3aHATHH.
6.3.4.2. 3aganus Ui NPAKTUYECKUX 3aHATHH.
6.3.4.3. Tembl 1 3aJaHUS [T MEJIKOTPYIIITOBBIX/MHIUBU1YaIbHBIX 3aHATHIH.
6.3.4.4. TunoBble TeMbI U 33/1aHNUS KOHTPOJIBHBIX PabOT (KOHTPOJIBHOTO YPOKa).
6.3.4.5. TecroBble 3a1aHus.

6.4. Metoauueckue MaTepualibl, OMPENEIIAIOIIME MPOUEAYpbl OLNEHUBAHUS 3HAHMI,

YMEHHI U BIAJICHUN, XapaKTePU3YIOIIUX 3TaIbl POPMHUPOBAHUS KOMIIETSHIIUN.



3. KOMIUIEKT ATTECTAIIMOHHBIX NEJIATOT MYECKAX U3MEPUTEJIBbHBIX

MATEPHAJIOB
Cneyugpuxayua AITUM
Iens OreHka y4eOHBIX JIOCTHXCHUH
Oynkuus AITUM KoHntpoib, auarnoctuka

Bun xontpons

Texymuii KOHTPOIH 3HaHWI OOydaromwxcs. Bo3MoXXHO mpuMeHe-
HUE B paMKaxX MPOMEXYTOUYHOW aTTECTallUH U MPOBEPKH OCTaTOY-
HBIX 3HAHUU

Monens AITUM

YpoBHeBasi MojieJIb IIPEJCTABICHA B TPEX B3aMMOCBSI3aHHBIX 0J10-
Kax 3aJaHAN:

— bnox 1. 3ananus Ha ypOBHe «3HATBH» B OPME «BHIOOP OIHOTO,
IBYX U Oosiee IPaBUIIbHBIX OTBETOB U3 NMPEAIOKEHHBIX» BBISBISIOT
B OCHOBHOM 3HaHMEBBI KOMIIOHEHT IO JUCIMIUIMHE W OLICHUBA-
I0TCSI 10 OMHAPHOH HIKaJe «IPaBUILHO-HENPABUIEHOY;,

— biiok 2. 3amanus Ha ypoBHe «3HATh» U «yMeTb» B (hopMe «yc-
TAaHOBJIEHHE COOTBETCTBUS (IIOCIIEIOBATEIbHOCTH)», B KOTOPBIX
HET SBHOTO yKa3aHMs Ha CHOCOO BBIMOJIHEHUS, Ul MX PELICHUS
00y4YaroIuiics caMOCTOSATENIFHO BBIOMpACT OAMH W3 M3YYEHHBIX
croco0oB. 3a1aHusl JaHHOTO 0J0Ka MO3BOJIIOT OLIEHUTH HE TOJIBKO
3HaHUs [0 AMCLUIUIMHE, HO U YMEHHMS IOJIb30BaThCs UMM IIPU pe-
LIEHUH CTaHapTHBIX, TUIIOBBIX 3a/1a4;

— biok 3. 3aganus Ha ypoBHe «3HATB», «YMETb», «BJA/eTh)»
mpeacTaBieHbl B (opMe Kelc-3alaHusl, COAEpKaHHE KOTOPOro
MIPEAIOoNaraeT UCIOIb30BaHUE KOMIUIEKCA YMEHHUN U HaBBIKOB, JUIS
TOr0 4TOOBI 00YUAIOIIUIICS MOT CAMOCTOSATEIILHO CKOHCTPYHPOBATh
croco0 pemeHus, KOMOMHUPYsI M3BECTHBIE €My CIIOCOOBI W TIpH-
BJIeKasi MeXIUCUUIUIMHapHble 3HaHus. Kelic-3amanue npexacrasiis-
eT coboil yueOHOe 3aJaHue, COCTOsIIee M3 OMUCAHWA pPeaTbHOU
CUTYallidl ¥ COBOKYITHOCTH C(OPMYJIMPOBAHHBIX K HEW BOMPOCOB.
Brimonnenne oOyyaromumest kelic-3ajaHuii TpeOyeT peleHus mo-
CTaBIICHHOW MPOOIeMbI (CHTYAIMH) B 1IEJIOM U TIPOSIBIICHHUST YMEHHUS
aHaJM3UPOBATh KOHKPETHYIO WH(OPMAIMIO, MPOCISKUBATH TPH-
YUHHO-CJICICTBEHHbBIE CBSI3M, BBIACIATH KIIOUYEBBIE MPOOJIEMbI U
METObI UX PELICHHUS.

— brnok 4. 3aganus Ha YpOBHe «3HATBh», YMeTb», «BJIAAETH»
IpeacTaBiIeHbl B (pOpME OTKPBITHIX BONPOCOB, MPEIINOJIATAIOLINX
KpaTKWH CBOOOJTHBIN OTBET.

KoanuectBo TecToBBIX 3agannii | 40
Bpewmst rectupoBanus (MHH) 90
[Inanupyembie pesynsratsl oc- | VK-4

BOCHUA

IlepeueHr  JTOKyMEHTOB, HC-
MOJIB3yEMBIX IIPpU IUIAHUPOBA-
HUU COJAEPKaHUS TeCTa

®I'OC BO no Hanpasnenuto noaroroku 54.03.02 JlekopatuBHO-
MPUKIIAJIHOE UCKYCCTBO W HAPOJHBIC IMPOMBICIBI, padovasi Mpo-
rpamMma AUCHHUIIIHHEL

Pazpaborunku

Axynuaundea E.O., mpenomaBatens Kadeapsl JMTepatrypsl, pyc-
CKOTO ¥l MTHOCTPAHHBIX SI3BIKOB

3KCHCpTH3a TECTOBBIX 3aJaHHI

[IpoBenena B pamkax o6mieit sxcneptrss OITOIT




bank 3aoanui

Kon 3a-
JaHUsA

3amanme

Kuarou
BEPHOT0
OTBeTa

Baok 1

Buvibepume npasunvustii omeem(vt)

11

The train is due to arrive 2 p.m.
a.on
b. at
c.in

1.2

Are you going away Christmas?
a.on
b. at
c.in

1.3

Goto room.
a. you

b. yours

C. your

14

nine o'clock. Let's go home.
a. It’s
b. Its
c. His

15

you read when you were 5?
a. Couldn’t
b. Can
c.Can’t
d.Could

1.6

John is great! He speak five languages!
a. could

b. can

C.can’t

d. could have

1.7

Two years ago | my old aunt in a small old town.
a. visit

b. visited

c. visitted

d. didn't visited

18

One day my aunt asked me: " ... the flowers in the garden yesterday?"
a. Did you water

b. You watered

c. Did you watered

d. You did water

19

You look amazing, jacket really suits you.
a. this

b. these

c. that

d. those

1.10

There is water in the glass.
a.a

b. many

C. some

Baok 2

Ycemanoeume coomeemcmeue. Kaxcoomy rnemenmy neeozo cmonoua
coomeemcmeyen moJibKo O0OUH IleMeHm Npagozo. Yumume, 4mo
00UH U3 INeMeHmo8 npagozo cmoaoya auwinuii. Omeem K 3a0aHUAM
3anumume 6 eude couemanus yugpp u Oyke, coonroas nocieooea-
menbHOCmb J1€6020 CMO0UA, 0e3 npodenoe u 3HAKO8 NPENUHAHUS.
Hanpumep, 1412538




2.1 Coommnecume. 1c2b3d4e
1. Christian name a. TIPO3BHUIIIE
2. teenager b. mogpocTok
3. twenty odd. C. UM
4. look one;s age. d. 1BaaUATE C JIUITHUM
€. BBINNIAZCTh HE CTapile CBOUX
Jer
2.2 Vemanosume coomeememeue mexcoy crogamu ¢ npomugononoxcuoim | 1le2c3d4b
3HAYEeHUeM.
1. nervouse a. bad
2. healthy b. old
3.exciting c.ill
4.modern d. boring
e. calm
2.3 Vemanosume coomeemcemeue medicdy npeonodicenusimu u epemennou | 1la2b3cad
dopmoil.
1. The Earth goes round the a. Present Simple
moon.
2. When did you come back ho- | b. Past Simple
me?
3. They have already arrived.. c. Present Perfect
4. 1 will be late tomorrow. d. Future
e. Past Perfect
24 Yemanosume coomseememaue mexcoy npeonoxceHusmu u ux nepesooom | 1b2c¢3d
1.What can you buy? a. Yro Bel xoTHTe cebe KynuTh?
2.What would you like to buy ? | b. Uro Bsl moxxeTe cebe KynuTh?
3. What do you have to buy? €. Uro 661 Ber xotenu cebe Ky-
MUTH?
d. Uro Bbl gomkHBI cebe Ky-
MTUTH?
2.5 Yemanosume coomeemcemeue mexncoy npeonosxcenusmu u ux nepeso- | 1b2c3ade
oom.
1. A good name is better than | a. KpoBb ryie BopI.
riches
2. As like as two peas ina pod. | b. JIo6poe ums ayudrie GorarcTsa
3. Dlood is thicker than water. ¢. Kak mMzBe xamir Bobl.
4. Love in a cottage. d. Be3 Tpyma He BBIHEIIb PBIOKY
U3 npyja.
e. JIto0oBs B manarnre.
Pacnonoscume cnedyoujue coovimus (161eHUs, NPOYUECCHL U N.H.) 6
npasunbHoil nociedosamenvhocmu. Omeem K 3a0aHUAM 3anumiume
6 guode couemanusn yugp, KOmopvimu 0003Hauenvl coovimus (aéne-
HUA, NPOUECCHl U M.N.) 8 NPASUTILHOU NOCTIE008AMENbHOCIU, 0€3
npobenos u 3naxoe npenunanusa. Hanpumep, 3421
2.6 Pacrionoxure B mpaBUIIBHOM MOCIIEIOBATEIHHOCTH a03aIlbl U3 TUCHMA. 4312

1. Helen is very kind and clever. She loves sport. Her favourite sport is
football.

2. Say hello to everyone.

Love,

Jane

3. I’ve got a new friend. She’s called Helen. She’s got long dark hair




and brown eyes.
4, Dear David,
Hi! It’s great in Moscow. The people are very friendly.

2.7 Pacnonoxxute B opsike yObIBaHHS CIEAYIOIINE CIOBA! 14352
1. always
2. never
3. often
4. usually
5. sometimes
2.8 Pacronoxxure auanor B MpaBHILHOM MOPSIKE. 14523
1. Hello, Sally. What are you doing?
2. No, thanks. I’m very tired. How about going for a coffee?
3. Sounds great.
4. Nothing really.
5. Why don’t” we go jogging in the park?
2.9 Pacronioxkute cltioBa B IPaBUILHOM ITOPSIKE, YTOOBI OIYYHIOCH Tipea- | 2754136
TIOXKCHUE
1. fly
2. my parents
3. to Australia
4. sometimes
5.1
6. in winter
7. and
2.10 Pacnonioxkute ciioBa B IPaBUILHOM IOPSIKE, YTOOBI OIYYHIIOCH TIpea- | 651342
JIOKEHUE
1. enjoys
2. very much
3. swimming
4. in the pool
5. always
6. Mary
bnok 3 | Keiic-3a0anus npeononazarom paoomy ¢ npeoioiHceHHbiM meKCH oM.
Ilocne e20 npoumenus HeoOX00UMO OMEEMUMb HA HOCMAGICHHbIE
60ONPOCHL UL GLINOTTHUMD 3A0AHUS
3.1 Cutyanus. JDKysus Hanucana MMCKMO CBOEH moapyre mo nepemnucke, B | Friend, old,
KOTOPOM OIIHCAalIa CBOETO JIYUIIIEro APYyra, HO CAYJIaiiHO MPOJTHIIa Ha birthday,
MUCHMO Yaid, 4TO HEKOTOPBIC CIIOBA OBIIIO HEBO3MOXKHO MTPOYUTATE. from,
3ananmne. BoccTaHOBHUTE MUCHEMO, BCTABUB MPOITYIIICHHBIE CIOBA: student, stu-
dents, teacher,
Christine Robertson is my best . She is sixteen years ____and her | Maths, tennis,
is on 25th October. Sheis __ Manchester. Sunday.
Christine is a at North Ridge High School. There are twenty
in her class and her is Mrs White. Her favourite subject is
. Christine’s favourite sport is . Her favourite day is
| like her because we have lots of fun.
3.2 3anoHUTE 3IEKTPOHHOE MUChMO. Mcnonb3yiite hopmy present simple | 1- ‘m sitting
WM Present continuous Jutst T1aroyioB B CKOOKax. 2-’m check-
Hi Tanya ing
How’s your new job? My university course is great, but it’s Friday 3-’s snowing
evening and I’m home for the weekend. [ (1)  (sit) on my bed and I | 4- snows
(2)__ (check) my emails on my laptop. It (3) (snow) outside. It | 5- ’s making
usually (4) ___ (snow) here in winter. My family are downstairs. Dad 6- think
(5) (make) dinner and | (6) (think) Mum (7) (help) my | 7- s helping




sister Molly with her homework. I can’t write any more now — Dad
(8)__ (want) me to help him in the kitchen.

See you soon

Connor

8- wants

3.3

Jlyuc Anronumo ne OmnuBeiipa BCTpedaeT CTApOro Apyra B adpoIopTy
Manpuna. [Ipountaiite ux pasroBop. Uro Mel y3uaem o bumie [Turre?
3amoTHUTE ITH 3aIUCH.

Present employer since
Married to since

First met his wife
Livesin

. Moved there in

A: Hey, Luis Antonio!

B: Bill Pitt. I don’t believe it! Bill, how are you?

A: Just fine. You’re looking good, Luis.

B: You too, Bill. It’s been a long time.

A Yes, it has. When did we finish in LA?

B: In 1988. You went to Washington and | went back to Rio.

A: That’s right.

B: So, what are you doing now, Bill?

A: Well, I’'m a Project Director with Sun Microsystems in Silicon Val-
ley.

B: Sun Microsystems. That’s great! How long have you worked there?
A: Since 97.

B: And where do you live?

A: In San Francisco. We moved there in 1994,

B: And | guess you are married now.

A: Yes, with three beautiful children. Two sons and a daughter.

B: So, where did you meet your wife?

A: Well, Luis, do you remember a girl on our MBA course in Los Ange-
les? Her name was Melissa Norton. She always had the best grades.

B: Melissa Norton. Of course, | remember.

A: Well, we got married in 1991.

B: Well, congratulations, Bill.

A: Thanks. What about you? Do you have a family now?

B: Well, it’s a long story. Do you have time for a drink before your
flight?

Sun Microsys-
tems; 1997;
Melissa Nor-
ton; 1991;

in Los Ange-
les;

San Francis-
co; 1994.

3.4

[TpouTHTe Pa3roBOp JABYX KOJUIET O MyTEHIECTBUU M MIOMUHIe B Bapmia-
BE. 3aIIOJTHUTE 3aIIHCH.

a. City centre to airport:____ km

b .Airport shuttle bus — takes minutes to get to city centre.
Cc. ltleavesevery  (atweekends) from ___am.to___ p.m.
d. Banks open at

e. Shops are usually open from ___ to

f. Some specialist boutiques open at

g. Saturday shops close at

A: How far is it from the city centre to the airport?

B: Not far. About ten kilometers, I think.

A: And what’s the best way to get to the centre?

B: Well, airport taxis are quite expensive, so | always take the airport
shuttle bus. It’s cheap and quick.

a. ten.

b. twenty-five.
c. half an
hour; half past
five; eleven.
d. eight or
nine.

e. eight; six.

f. eleven.

g. two.




A: How long does it take to get there?

B: About twenty-five minutes.

A: And how often does the bus go? My flight’s on a Sunday.

B: | think there are buses every half an hour at weekends. And they run
all day, from about half past five in the morning to eleven at night.

A: OK, I’ll take the bus, then. I also want to go shopping in Warsaw, if
I’ve got time. When are the shops and banks open?

B: The banks open at eight or nine in the morning. Shops are usually
open from eight to six.

A: From eight o’clock. That’s good — | can shop early in the morning,
before my meetings.

B: Yes, but be careful. Some specialist boutiques open late, at about
eleven in the morning. And if you’re there on Saturday, most shops
close at two.

A: Right. I’ll remember that. Thanks for all your help. I’ll send you a
postcard.

Baok 4

41 Hanuimure Ha3BaHue BpeMEHM roja, KOTJa OTMEYaroTCs 3TH mpasfaau- | 1. winter
KH. 2. autumn
1.New Year, Christmas — 3. spring
2.Teacher’s Day, Halloween — 4. summer
3.Women’s Day, Easter —
4.Russia’s Day, International Children’s Day —

4.2 Hanmumwure npomreuryro npoctyro GopMy Tiaroios. ate
eat - knew
know-

4.3 3. Hanumyte NpOTUBOMOJIOKHOE ATUM MPUIIAraTelbHbIM. 1.older
1.younger = 2. bigger
2.smaller = 3. worse
3.better = 4. shorter
4.taller =

4.4 HomonHanTe Ppasy MOAXOASAIINM TIIAr0JIOM. tidy

your room, your desk.

45 [IponomxkuTe peaoxKeHue. winter
The coldest season of the year is

4.6 HomonHanTe Ppasy MOAXOASAIINM TIIArOJIOM. clean

the table after dinner
4.7 JloTmoHUTE TIPEe/TIOKEHUE OTHUM CIIOBOM. make
Don’t a noise! Mum’s asleep.

4.8 IIponomxure npeIoKeHue. summer
Pupils have the longest holidays in

4.9 JlononHKUTe MPETOKEHHS MPUIaraTeIbHBIMK, OKaHUMBaroImumucs Ha - | frightening
ed wnm -ing, Hanpumep: interested wim interesting.

We had a very f experience yesterday.
4.10 JloToTHUTE TIPEITIOKEHUS CTTIOBOM anybody

Did you know at the meeting today?

10




411 Hammmmre mpoTHBOIIOIOKHBIHN TIaroi K ¢hpase. leave

arrive / at 6.00

412 3akoHunTE TpeAToKeHns crosamu Who, which, umm where. which
I’m reading the book won the Booker prize this year.

4.13 Hanumute mporreanyro mpoctyo GopMy riiaroios. had
have- opened
open-

414 3aKOHUYHTE MpETI0KEHHE. February

Winter months are: December, January and

4.15 Hanuimmure npoTHBOMONIOKHBIN Taaroi K ¢pase. learn
teach / English
4.16 3aKOHYHUTE MPEATIOKECHHUE. August

The month after July is

4. MATEPHAJTBI, HEOBXOIUMBIE 1151 ONEHKHA YMEHHWIA M BJIATEHUIA
(MPAKTUKO-OPUMEHTHUPOBAHHBIE 3AJJAHUS, HCNIOJIb3YEMBIE B IEPUO,I IPOBEEHUS
MPOMEKYTOYHOM ATTECTALIUM)

K JK3aMeHy

Ne . Kon
TeMbl NPAKTUKOOPUEHTUPOBAHHBIX 3a/1aHUH -
n/n KOMIICTCHIIUU
1 People and places OK-4
2 Free time OK-4
3 Home OK-4
4 Holidays OK-4

MaTtepuaJjbl 1715 BbINOJTHEHHS PAKTHKO-OPUEHTHPOBAHHBIX 32/1aHHIA

1. Read the text and answer the questions.

The Different Types of Business Status in the UK
The following guide is designed to help you understand the various structures and formats of
UK businesses.
Sole Trader
This is the simplest form of company requiring no registration other than the notifica-
tion of your local tax office, but it is also the type of business exposed to the greatest personal
risk: as a sole trader, you are responsible for all aspects of the company, and have
unlimited liability to all debts and legal actions. If the business has to fold with debts,
you will have to settle these debts from your personal assets. You may find it more difficult
to attract customers —you do not have to file accounts or records with Companies
House, which leads to a lack of company transparency, and makes it impossible for
potential customers to verify your background via an official third party. You may also
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find it more difficult to attract outside investment or partners, which can prevent the expan-
sion of the business.

Private Limited Company (Ltd)

A private limited company is a legal entity in its own right, separate from those who own it,
the shareholders. The limited liability, potential tax advantages, and simplicity of run-
ning a private limited company make this the most common form of registered business in the
UK. As a shareholder of a private limited company, your personal possessions remain
separate, and your risk is reduced to only the money you have invested in the company and
any shares you hold which you have not yet paid for. In addition to limited liability, this
form of company is also considered to be more prestigious by other companies and
the general public due to its legitimate nature and the way important information is
recorded at Companies House. Anyone wishing to do business with your limited company
can verify who is connected to the company and also the financial position of the company by
paying Companies House a small fee. You may not consider this transparency to be a benefit
to you personally but it is a huge advantage when doing business.

Public Limited Company (PIc)

A public limited company differs from the private version in that it is able to sell its
shares to the public. A public company must ensure that at least £50,000 worth of shares has
been issued before it is allowed to begin business or borrow money, and two directors must
be appointed. The cost of running a public limited company is considerably higher, and
so this form of business suits better to large organisations.

Limited Liability Partnership (LLP)

This allows business partners to enjoy the benefit of limited liability, avoiding the problems
of joint liability that applies to ordinary partnerships. There are no shares in this form of
company, and tax arrangements remain the same as for ordinary partnerships.

1.What is the simplest form of a company?

2.Which form of business suits large organisations?

3.What is the most common form of registered business in the UK?

4.What are the advantages of being a sole trader?

5.What are the disadvantages of being a sole trader?

6.What are the advantages of a private limited company?

7.What is the main difference between a private limited company and a public
limited company?

8.What is the main advantage of a limited liability partnership?

2. Read the text and complete the task.

The most educated countries in the world

Across the world, and particularly in poorer countries, schools lack adequate resources and
supplies to offer even basic education to children; others might be denied their right to educa-
tion because formal learning isn’t permitted by their culture. But some countries have been
notably more successful than others when it comes to furnishing their citizens with the skills
offered by basic education. With the potential costs running high uniforms, tuition, and text-
books proving especially costly for families of limited resources some nations have even suc-
ceeded in supplementing the costs of high quality education, making it accessible to the mass-
es.

Which countries have been classed as the most successful in offering education to their citi-

zens, and what circumstances have allowed these nations to provide for their people so suc-
cessfully? The Social Progress Imperative has compiled research on basic education levels
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throughout the world and presented it via the Social Progress Index; this offers a rigorous and
comprehensive way of measuring social progress, including and most relevant for our current
interests a score for a country’s level of access to basic knowledge including factors like
adult literacy rate, primary school enrolment, secondary school enrollment, and women’s
mean years in school. These components determine which countries offer better educational
opportunities. We’ve compiled the list of the ten best-performing countries when it comes to
access to basic education, according to research from the United Nations as brought together
in the SPI basic education ratings: Read on to find out how and why these ten countries are so
well-educated.

10. United States, 61.3

The United States access to basic knowledge index is 61.3, with a (relatively) extremely high
secondary school enrollment at 89.5, an adult literacy index of 57.5, and a primary school
enrollment index of 52.6. The United States federal structure is decentralized, meaning that
every state handles its affairs individually. This, in turn, means that access to basic education
varies from one state to another with local school districts possessing the power to determine
their people’s level of access to basic education. Throughout the U.S. there’s compulsory ed-
ucation for children between 5 or 6 years old and 16, 17 or 18 years old depending on the
state. In America, education is generally free until the 12th grade level. Yet, in spite of the
free access to basic education in the U.S. there is growing illiteracy in the country. Millions of
adult Americans can’t read or write, though an even larger number can only read 4th or 5th
grade material. There’s also an increase in the number of teenagers who drop out of in high
school; so while the U.S. offers a relatively high level of basic education to its citizens, it
could be argued that for its level of wealth and development, the U.S. is under-performing in
this area when contrasted with comparative nations.

9. Poland, 61.4

Poland’s access to basic knowledge index is, overall, 61.5. The index assessing women’s
mean years in school comes in at 59.2 and secondary school enrollment is at 59.2, while pri-
mary school enrollment is at 55.3 on the SPI scale. Adult literacy in Poland is 57.8. Pre-
primary education is compulsory for children between 3 and 6 years old. Children are also
required to attend six years of compulsory primary education once they are 7 years old. This
is followed by three years of lower secondary education, which is also compulsory. Accord-
ing to the country’s Constitution, each individual has the right to education. Public schools in
Poland offer free education and the public authorities ensure that every citizen has equal and
universal access to education.

8. Germany, 61.5

Germany’s access to basic knowledge index is 61.5 meaning it’s a close leader ahead of
neighbouring Poland. Germany’s adult literacy is 57.5, primary school enrollment is 56.7,
secondary school enrollment is 60.0 and women’s mean years in school score is 58.0. Chil-
dren between 3 and 6 years old attend pre-school prior to compulsory education. Preschool is
not for free and children do not receive any formal instruction but there is compulsory prima-
ry education, usually between the ages of 6 and 16. As in the U.S., the education system dif-
fers from one state to another. Students in Germany must, by law, study a foreign language
and they are typically heavily examined throughout the course of their education. There are
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three main kinds of high school in the country and eligibility is determined by academic per-
formance.

7. France, 62.5

France is known worldwide for its inclusive education system, and the French ‘Lycée’ is now
an international option. The index for access to basic knowledge in France is a strong 62.5,
with primary school enrollment at 57.8, and adult literacy at 57.5 on the scale. The country
offers compulsory education for children between the age of 6 and 16 years; the compulsory
education includes elementary, and the initial four years of secondary college. Public educa-
tion is available for free and children must generally be enrolled in schools near their homes.
80% of the students in France attend public schools while only about 20% are in private
schools. Most of the private schools are run by the Catholic Church and the teachers are paid
by the state. These schools charge low fees and this makes them accessible to students from
various socio-economic backgrounds.

6. Israel, 62.9

Israel’s access to basic knowledge index is 62.9. The adult literacy index here is 56.3, primary
school enrollment is at 55.9, secondary school enrollment is at a strong 62.1, while the index
for women’s mean years in school is 61.3. The country’s education system is centralized and
funded by the state and compulsory education starts during the last year of kindergarten and
ends at the 12th grade. There are secular, Arab, and Jewish schools in Israel, and the compul-
sory education is free but in some cases private funding goes towards the extracurricular ac-
tivities in schools. Students who want to enroll in science and art schools are required to pay
additional fees.

5. Sweden, 63.7

Sweden’s access to basic knowledge index is 63.7. The index for the country’s women’s
mean years in school comes in at 61.5, secondary enrollment is at 60.5, primary enrollment is
58.9, and adult literacy is 57.5. According to the Swedish Education Act, every child and
young person should have equal access to education regardless of socio-economic status. Ed-
ucation is compulsory for every child in the country from age of 6 or 7. The compulsory edu-
cation includes special schools and programmes, which are designed for students who suffer
from intellectual and physical disabilities. High school is compulsory up to age 15 or 16 and
it’s also offered for free. According to the OECD research, Sweden spends more than the av-
erage country on its education system, spending about 6.7% of its national budget on educa-
tion as of the end of the last decade.

Read the text and say whether you’re agree or not. Explain your point of view.

3. Read the text and answer the questions.

Editing

Editing is the process of preparing language, images, sound, video, or film through correction,
condensation, organization, and other modifications in various media. A person who edits is
called an editor. In a sense, the editing process originates with the idea for the work itself and
continues in the relationship between the author and the editor. Editing is, therefore, also a
practice that includes creative skills, human relations, and a precise set of methods.

Print media
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There are various levels of editorial positions in publishing. Typically, one finds junior edito-
rial assistants reporting to the senior-level editorial staff and directors who report to senior
executive editors. Senior executive editors are responsible for developing a product to its final
release. The smaller the publication, the more these roles run together. In particular, the sub-
stantive editor and copy editor often overlap: fact checking and rewriting can be the responsi-
bility of either. Newspaper and wire services copy editors correct spelling, grammar, and mat-
ters of house style, design pages and select of news stories for inclusion. At UK and Australi-
an newspapers, the term is «sub-editor». They may choose the layout of the publication and
communicate with the printer — a production editor. This and similar jobs are also called
«layout editor», «design editor», «news designer», or — more so in the past — «makeup edi-
tor». Magazine editors include a top-level editor may be called an editor-in-chief. Frequent
and esteemed contributors to a magazine may acquire a title of editor at-large or contributing.
In the book publishing industry, editors organize anthologies and other compilations, produce
definitive editions of a classic author's works («scholarly editor»); and organize and manage
contributions to a multi-author book (symposium editor or volume editor). Finding marketa-
ble ideas and presenting them to appropriate authors: a sponsoring editor. Obtaining copy or
recruiting authors such as: an acquisitions editor or a commissioning editor for a publishing
house. Improving an author's writing so that they indeed say what they mean to say in an ef-
fective manner; a substantive editor. Depending on the writer's competence, this editing can
sometimes turn into ghost writing. Substantive editing is seldom a title. Many types of editors
do this type of work, either in-house at a publisher or on an independent basis. Changes to the
publishing industry since the 1980s have resulted in nearly all copy editing of book manu-
scripts being outsourced to freelance copy editors.

Executive editor

The top editor sometimes has the title executive editor or editor-in-chief. This person is gen-
erally responsible for the content of the publication. The exception is that newspapers that are
large enough usually have a separate editor for the editorials and opinion pages in order to
have a complete separation of its news reporting and its editorial content. The executive editor
sets the publication standards for performance, as well as for motivating and developing the
staff. The executive editor is also responsible for developing and maintaining the publication
budget. In concert with the publisher and the operating committee, the executive editor is re-
sponsible for strategic and operational planning.

Newspapers

Editors at newspapers supervise journalists and improve their work. Newspaper editing en-
compasses a variety of titles and functions. These include:

eCopy editors

eDepartment editors

eManaging editors and assistant or deputy managing editors (the managing editor is often se-
cond in line after the top editor)

eNews editors, who oversee the news desks

ePhoto or picture editors

eSection editors and their assistants, such as for business, features, and sports

eEditorial Page Editor who oversees the coverage on the editorial page. This includes chairing
the Editorial Board and assigning editorial writing responsibilities. The editorial page editor
may

also oversee the op-ed page or those duties are assigned to a separate editor.

eTop editors, who may be called editor in chief, executive editor or sometimes just editor
eReaders' editors, sometimes known as the ombudsman, who arbitrate complaints

eWire editors, who choose and edit texts from various international wire services, and are
usually part of the copy desk
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eAdministrative editors (who actually don't edit but perform duties such as recruiting and di-
recting training).

The term city editor is used differently in North America and South America, where it refers
to the editor responsible for the news coverage of a newspaper's local circulation area (also
sometimes called metro editor), than in the United Kingdom, where it refers to the editor re-
sponsible for coverage of business in the City of London and, by extension, coverage of busi-
ness and finance in general.

ANSWER THE FOLLOWING QUESTIONS:
1. What is editing? What can be edited?
2. What do the editors-in-chief do? What is their main responsibility?
3. Who is responsible for newspaper layout?
4. Who answers the complaints?
5. What does a substantive editor usually do and why do they hire such editors?
6. What is the copy desk staff?
7. Why is it necessary to supervise journalists and who supervises them in the newspaper?
8. What can you tell about the duties of a production editor?
9. What does the city editor do in the USA and the UK?
10. Who is responsible for developing and maintaining the publication budget?

4. Read the text and complete the task.

How To Use Design To Edit Newspapers
To some journalists, design is little more than cake decorating ...
to make pretty ... to make pleasing to the eye. That’s eyewash, says
Jan V. White
In fact, it’s the opposite of what it should be: Design — functional design — is a tool to clari-
fy whatever is being covered.
Too often design is thought of as a cosmetic that is needed after the «real» work has been
done: the piece written, edited, finished. Only then it is handed over to the art department for
treatment. (Those art people aren’t really editors. They are artists, for heaven’s sake... to them,
out there on Cloud 9, graphic presentation means cutting our valuable copy in order to make
their damn pictures bigger. Or using a weird typeface for the headline.)
Unfortunately, most reporters, writers and editors — the word people — labor under this mis-
apprehension. Tradition, bad guidance and mis-education have propelled them into that boxed
view that splits the team of communicators into two hostile camps: the word people and
the visual people.
Neither likes or even quite trusts the other, and they work at cross-purposes — in the happy
event that they don’t actually undercut each other.
In any case, all of them do a lot of under-the-bench muttering about each other.
How to use design for editing?
Start welding the two factions into one team whose individual members understand how vital
their shared efforts are to the product’s acceptance by the public.
Clearly, design is only one of the tools of the information trade. Good presentation is analo-
gous to good writing. Sure, a lousily written piece may hide its information in clumsy word-
ing, just as a crummy (TV is swiping the news-disseminating function newspapers used to
have. Newspapers are swiping the feature-report function general interest magazines used to
have. Magazines are serving narrow special interest markets... and much of their news func-
tion and analysis function is passing to newsletters.)
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On a more obvious level, the what’s-in-it-for-me aspect is, of course, taken care of with shop-
window presentation — running teaser boxes about what’s inside a section on the front page.
But the service-to-the-recipient attitude (perceived by the recipient as what’s-in-it-for-me)
should form the handling of everything we do. We must couple exposing the what’s-in-it-
formed factor with the second crucial factor.

SPEED IS THE SECOND CRUCIAL FACTOR.

Few in our culture allow themselves the luxury of time. The normal attention span has been
reduced to those 11 minutes between commercials on TV. We have been trained to live by
sound bites. So we must couple the what’s-in-it-form factor with speed so readers will get it
fast. They’ll be happier than if you make them dig it out for themselves from a mass of back-
ground.

Most stories should be edited down to be shorter, more concise chunks, the shortest of which
will probably get the highest readership score.

OBVIOUSNESS IS THE THIRD CRUCIAL FACTOR.

A news item must be easy to enter, and it must be easily understood. Information turned into
visual form can be grasped faster than verbal descriptions of statistics. That’s why
infographics are flowing everywhere — in print from Time magazine to USA Today, visual
presentations in

computer-generated charts and graphs for overheads. And now in video training.

e This is where better cropping of pictures comes in — homing in on the thrust of the story
that the image is being used to translate.

e This is where color comes in: not as superficial decoration but as a tool to organize, high-
light, emphasize. Functional color.

e This is where headline typography comes in: The size, boldness and positioning of heads
helps in interpreting the relative importance of each story on the page.

e This is also where modular page arrangement comes in, where stories in vertical or horizon-
tal shapes, with big or little pictures, are displayed on the page for immediate recognition of
what belongs with what and how long each item is.

Now let’s recognize a fact about our audience that our verbal friends hate to admit. They al-
ways glibly talk about «our readers». Readers aren’t really readers. At least they don’t start
out as such. First they are lookers. People scan, hop and skip around, pecking here and there,
searching for goodies until something catches their attention. Seldom do they begin reading at
the start of an text. They enter where they damn well feel like entering. Watch how you read
yourself. You are typical... that’s why we must build in as many welcoming doorways as we
can. Because, once fascinated, lookers will indeed start to read.

SALESMANSHIP IS THE FOURTH FACTOR.

It is also the function of design to catch and then seduce viewers into becoming readers.
That’s visual salesmanship, and, like it or not, in our competition for the potential reader’s
attention, we must use it or die.

EMOTIONAL INVOLVEMENT — THE FIFTH INESCAPABLE FACTOR.

It’s a branch of salesmanship and of reporting. And of visual presentation. But our uninvolved
lookers are humans, with curiosities, angers, sympathies — the whole range of human emo-
tions, and we must use them. Play on them. We know that they react faster and more actively
to visual stimuli than to intellectual ones. That means photos: They are fast and easy to take in
and can be emotionally involving if they are good. Hence, more space for pics, more budget
for photographers. It sells papers.

GUIDANCE FOR THE READER IS THE SIXTH FACTOR.

Directing the searcher’s eye to the important stuff. What is important? Defining that is a func-
tion of editing. Achieving the goal of displaying the material to the casual viewer is a function
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of typography, layout and design. The two work hand-in-glove to make it easy for viewers to
orient

themselves and find what they’re looking for.

e Premeditated organization is the key.

o Standardized signs are needed to announce the elements.

¢ Repetitive elements ought always to be in the same place. Does that mean formatting? Yes
— but only those things that make sense to format.

We work on two levels: the product level, where signs demand uniformity to orient the user,
and on the journalistic level, where individual stories demand variety and freedom. Balancing
the two is quite an act. Freedom is vital for non-repetitive elements. You have to be choosy —
and responsible — about what to emphasize. Typography is the vital representation of tone of
voice. If everything screams, all you hear is loud, conflicting noise, and nobody listens. Okay,
turn the metaphor into visual terms. Messy disorganized typography and page arrangement is
like static on the radio. Or call it visual pollution. Call it anything, so long as you don’t do it.
PERSONALITY — THE SEVENTH FACTOR.

In this ruthlessly competitive world, it is vital that each product create its own character, both
in terms of its substantive matter — what it thinks and how it says it, what its service is and in
terms of its appearance. That appearance is vital to success. Knowing who you are is no less
useful to the advertisers. It is the visual context in which your information is carried. It mani-
fests itself by adherence to style that must be protected by strict discipline. It is especially
tricky for we designers to know when and where to depart from style, because we want to
have fun and show off how clever we are, but every departure dilutes the precious recogni-
tion. So you only

depart from it when there is overwhelming reason to do so. Every departure costs.

MONEY — THE EIGHTH FACTOR.

As a marketing tool, better design is succeeding in getting accepted by the financial people
who ultimately control everything we do. Design isn’t seen as a waste of money anymore.
They know that a better-looking vehicle gets better attention from its readership and thus pulls
more ads. Good design has proved to be good for business. Hence, more redesigns, more col-
or, more infographics, perhaps even more freedom for designers. No, not more freedom. We
don’t need that. We need more clout.

So, in this time of positive change, what must we do to get more clout? We must sell the effi-
cacy of design. Never ever sell a design on the basis of aesthetics — that you «like» it. That is
an advantage to us, but not to our partners, who are afraid of such fine judgments. That im-
plies taste. And it is safer to say no than to say yes to anything unfamiliar or new. By hanging
the decision on «liking», you give them the weapon NOT to like it — and there’s no argument
about that.

You abdicate the decision. You have no recourse. No, we must be seen as responsible journal-
ists who develop design as an integral element of editing. That means we must develop our
ability to explain, justify and rationalize what we want to do in words and concepts that they
feel comfortable with.

We must make them see that our goals are no different from theirs; our standards are the same
as theirs. We must learn to speak their language.

Only that way will we become accepted as intellectual equals and contributors to the common
good. Because we visual people must join our verbal co-workers to hone our product to make
it totally acceptable to our investors — the buyers. They spend money for which they expect a
certain service. We had better deliver on our promise, and they had better perceive that they
are

getting their money’s worth.
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Design guides them to notice these vital qualities of clarity, value and speed. Those are the
criteria on which good newspaper design should be judged. It has little to do with pure aes-
thetics. They are a given — they are the foundation on which we build. It’s like correct
spelling and good grammar for the writers.

No, design has everything to do with journalism and functional expression of substance.
That’s on the high level. On a lower level, it is really industrial design: styling a product that
is right for its audience in its market niche. That’s quite a job. Internationally acclaimed as a
lecturer and consulting art director, Jan V. White is also the author of many books on publica-
tion design.

GIVE THE ENGLISH EQUIVALENTS FROM THE TEXT GIVEN ABOVE:

Ha nByx ypoBHSX; clienarh NPUATHBIM TIJla3y; OJUH HE BEPUT APYroMy; KpUTEpUHU; yKpalle-
HUE TOPTA; MaKeThl HH(OPMAaLIMK; PYKOBOACTBO M0 AU3aiiHy; HA YPOBHE KYPHATUCTHKHU; KPH-
TUYECKH BaXKHBIN (aKTOp; MPOBO3IJIANIATH; OTBETCTBEHHBIM JKYPHAJHCT; BPaKECKUH CTaH;
Ba)KHBIE Ka4eCTBa; MOJKOBEPHOE OOPMOTAaHUE; UMETh JIEJIO0 C YUCTOM ACTETUKOMN; TNYHBIE HC-
TOpUU; Jy4llle Obl OHU MOCTUTATIN; MBI TOJIKHBI HAYUYUTHCSI TOBOPUTDH HA UX SI3BIKE; BPEMsI I1O-
JIOKUTENBHBIX NiepeMeH; 3G (HEeKTUBHOCTh AU3aiiHa; 0a3a, Ha KOTOPOH MBI CTPOHM.
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JINCT UBMEHEHUI B ®OC 110 JMCUUILIMHE

B ®OC no pucuuiiHe BHECEHBI CIEAYIOLUUE U3MEHEHUS:

Homep
. PexBuU3UTHI
YuebOHblii pasaeda, . .
MPOTOKOJIA Conep:xaHue U3MeHEHMH U I0NOJTHEHU
roja nojapas-
YueHoro coBera
aeaa
2024/25 IIporokom Ne 11 bes nsmenennii
ot 27.05.2024
2025/26 ITporokon Ne 8 or | P.3, Bank BHeceHbI n3MeHeH s
26.05.2025 3aJaHNH
2026/27 [Iporokon Ne 10 Be3 usmenenuit
or 25.05.2026
2027/28 [TpoTtokom Ne

A MM.ITTT
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